


Lead Magnet - Defined  

 An offer of value in to a 
prospect in exchange for 
contact information. 

 The goal of the Lead 
Magnet is to maximize 
the number of targeted 
leads you are getting for 
an offer. 

 It’s the first step in 
a Customer Sales Funnel 

 
 



Lead Magnet Ideas and Examples 

ONE Lead Magnet generated 28,507 subscribers in 
45 Days! 



Digital Marketer claims 28,507 leads in 45 days! 



The single most important element of a successful 
Lead Magnet… 

• Lead Magnets don’t have to be lengthy.  Or 
complex.  Or time-intensive to create. 
 

• In fact, a long and complex Lead Magnet will likely 
convert poorly. 
 

• You simply need to solve a specific problem with a 
specific solution for a specific segment of your 
market. 



Your Lead Magnet must be consumed by 
the prospect for it to have impact. 

• Perfect Lead Magnet 
offers tremendous value 
within 5 minutes of opt-in. 

 
• Poor lead magnets, for 

example, a mini-course 
delivered over 21 days or a 
300 page ebook. 
 

• These Lead Magnets take 
too long to consume and 
are unlikely to be specific. 



Here is a good example 

Notice 
how bold, 
simple 
and 
specific 
this Lead 
Magnet 
is… 



…and here is a poor example – why? 
 Overwhelming – 20 

weeks! 

 Updates to what? 
The course?  

 Too general – is it 
basic or advanced? 

 Feels like a hassle!  

 I’ll wish I had not 
signed up. 



1. Guide/Report 



2. Cheat Sheet/Handout 

Could be a checklist, mind map, blueprint 



2. Cheat Sheet/Handout 

Cleverly advertised as a napkin! 



3. Toolkit or Resource List 

Saves people time and effort! 



…and this is the actual “tool” – simple, helpful 



4. Video Training 

Best done with Camtasia, etc. but could be 
done using a cell phone! 



5. Software Download/Free Trial 



6. Discount/Free Shipping 



7. Quiz or Survey 

You can use a quiz building tool like Interact  
to create these quizzes. 

https://www.tryinteract.com/


Some prospects enjoy these… 



Now sign up to get the results! 



8. Assessment/Test 

Should increase speed of consumption or gratification! 



9. Blind/Sales Material 

In some 
cases, the 
most 
desired 
piece of 
information 
for the 
market is 
pricing and 
descriptions 
of products 
or services. 



Checklist for using a 
Lead Magnet effectively 

1. Take the time to craft a strong value proposition 

2. Simple and clear – leverage picture and text  

3. Provide one single Call to Action - demands 
attention and inspires action now! 

4. Offer real value – giving it away should hurt just a 
little because you might be able to sell it! 

5. Position the lead magnet offer in plain view on 
the landing page 



#1 Take the time to craft a  
strong value proposition! 

“They’ll fight over it when your dead!” 
 

If your value proposition is not this strong – keep working on it! 

http://conversionxl.com/wp-content/uploads/2012/01/saddle.jpg


#2 Simple and clear 

Combine the picture and text to make it 
instantly clear! 

 

http://conversionxl.com/wp-content/uploads/2012/01/square.jpg


#3 Provide only one action 
for your customer to take! 

1. Target the customer 
2. Offer the Lead 

Magnet 
3. Speak to the benefits 
4. Keep the sign up 

simple 
5. Provide only a single 

action to take 
 

http://conversionxl.com/wp-content/uploads/2012/02/optician.jpg


#4 Offer Real Value 

Real value - as seen on CNN, Forbes, MarketWatch!  
 

Whatever you give away should hurt just a little – 
because you should be able to sell it! 

 

http://conversionxl.com/wp-content/uploads/2012/02/sykes.jpg


#5 Position the Lead Magnet in full view  
upon first landing on the page 

Arriving at the page you see the marketing content, 
lead magnet, and sign-up in a single view! 

 
 

http://conversionxl.com/wp-content/uploads/2012/02/quicksprout.jpg


References and Further Readings 
 
http://www.digitalmarketer.com/lead-magnet-ideas-funnel/ 
 
Use this to show how the recipes can be the lead magnet and the product offering is 
the food photography course. http://minimalistbaker.com/  
 
Here is the photog course producthttps://foodphotographyschool.com/?sb#reviews  
 
And here is huffington doing its part. 
http://www.huffingtonpost.com/2015/06/01/vegan-ice-cream-
recipes_n_7468890.html  
 
http://conversionxl.com/what-i-learned-from-reviewing-websites/ 
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